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M A G A Z I N E  O F  T H E  M A R I N E S

LEATHERNECK

THERE ARE 
NO EX- 

MARINES.

MISSION

Leatherneck: n. a U.S. Marine

Leatherneck 
Magazine of the Marines 
serves active, retired, reserve, veteran 
and future Marines. Started by 
Leathernecks in 1917, the magazine 
informs, entertains and educates the 
global community of Marines and their 
families.

Once an American earns the 
right to be called Leatherneck, 
they become a lifetime member 
of the U.S. Marines, America’s 
finest fighting force.
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LEATHERNECK
EDITORIAL
Published by the Marine Corps Association, Leatherneck delivers news 
and features on units, training and equipment and provides information 
on programs, policies and services for those who served; and includes 
historical accounts from throughout the Marine Corps' past.

FEATURES
Each issue contains a variety of articles on Marine Corps history, 
heroes of the Corps, and accomplishments of today's Marines. 

DEPARTMENTS
Sound Off: Letters to the Editor

Reunions & Requests

Sea Stories: Marines sharing tales of service

Corps Connections: Connecting the Marine Corps 
community 

We—the Marines

In Memoriam

LAMAR, COLO.
Ahead of Norwegian Exercise, 
Cold Weather, Altitude Training 
Helps Marines Acclimate 

During the month of November 2021, 
late autumn winds rushed down from the 
Rocky Mountains, passed steep plateaus 
and sifted through deep canyons before 
settling on the great plains of Colorado. 
These untamed plains, inhabited only by 
wildlife adapting to the soon-to-come 
winter, would shortly be the training 
grounds for aircraft and personnel looking 
to make the very same adaptations—
the Marines of Marine Light Attack 
Helicopter Squadron (HMLA) 269. 

“This Colorado detachment is setting us 
up for success when we go to [Exercise] 
Cold Response and operate in Norway,” 
said Captain Reilly Costello, an AH-1Z 
Viper pilot with HMLA-269. “It won’t 
be as cold here as it is likely to be in 
Norway, but it will at least give us some 
experience so when we get to Norway, 
we’re not surprised by what we see there.”

Cold Response is an upcoming Nor-
wegian Joint Headquarters-sponsored 

exercise with the goal to train in a realistic, 
cold-weather environment. It will provide 
U.S. forces, as well as servicemembers 
from 18 other nations, with the opportunity 
to strengthen interoperability with allies 
and partners, achieve an increased level 
of combat readiness and adjust for oper-
ations in austere conditions. In preparation 
for Cold Response, participating units 
prioritized training in locations like Col-
orado to ensure ample preparation for the 
Norwegian climate.

In addition to adapting to cold weather 
conditions, the Marines of HMLA-269 
also needed to adjust to a drastic change 
in elevation—a difference of nearly 4,000 
feet from what they are accustomed to 
in North Carolina. For the aircraft, the 
altitude changes meant adjustments in 
support capabilities, weight capacities, 
fuel usage and more.

“The altitude is something we are not 
used to operating in, flying around sea 
level at home,” said Costello. “This was 
definitely good training for cold-weather 
operations at [high] altitude and learning 
about the considerations you have to take 

into account when you’re planning a flight 
or planning a mission.”

Eastern North Carolina is mostly flat, 
but Colorado provided an entirely new 
dimension of terrain feature. From moun-
tains to canyons, the environment pro-
vided unique training opportunities for 
the pilots and aircrew of HMLA-269.

“We need to see different environments 
and different terrain in order to better 
prepare ourselves for the wide breadth 
of situations we might be put into when 
we go on a deployment,” said Costello. 
“This was a little bit different in terms of 
the operating areas we work in because 
it wasn’t just necessarily mountains, it 
was canyons and plateaus that we were 
flying around.”

While in Colorado, HMLA-269 estab-
lished three separate areas of operation 
to train in the concept of expeditionary 
advanced base operations (EABO). Tran-
sitioning from these three areas reflected a 
modernized version of the Pacific island-
hopping campaigns of World War II.

“EABO means you are operating away 
from your home base, maybe two or three 

In Every Clime and PlaceIn Every Clime and Place

An AH-1Z Viper and two UH-1Y Venom helicopters assigned to HMLA-269 fly over Lamar, Colo, Nov. 12, 2021. The squadron’s 
Marines trained in a cold weather, high altitude environment in preparation for an upcoming training exercise in Norway.

Compiled by Sara W. Bock
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“The Voice” Plays Integral 
Behind-the-Scenes Role 

If you’ve ever graduated from Marine 
Corps Recruit Depot Parris Island, S.C., 
attended a graduation ceremony there or 
even watched a livestream of the cere
mony, you’ve likely heard “the Voice.”

The Voice is the term used for the 
Marine who narrates the ceremonies held 
on the depot. But for the Marines who 
have held the billet, it is so much more 
than that.

Staff Sergeant Christopher Davis, who 
has been assigned to MCRD Parris Island 
since 2019, most recently held the narrator 
billet for a year. He was the narrator for 
every graduation ceremony in 2021 as 
well as for countless retirement and change 
of command ceremonies. 

“This job is more than just talking into 
a microphone,” Davis said. “Ten percent 
of the Voice is the mic and the other 90 
percent is assisting the drill masters or 
battalions with anything they may need 
for ceremonies.”

A drill instructor on a break from train
ing cycles is chosen to be the Voice 
through an audition process after each 
training battalion nominates a candidate.  
The candidates read from different scripts 
to get a sense of how well they can articu
late and deliver different types of speech. 
The Marine with the clearest and most 
commanding voice is selected. 

SSgt Mark Gulotta is the newest drill 
instructor selected. He trained under 
Davis for a few weeks and fully took over 
the role on Feb. 25.

“I tried to do an announcertype thing,” 
said Gulotta. “The drill master corrected 
me and suggested I just try my normal 
voice, and sure enough, it sounded a 
million times better.”

Around the depot, other Marines be
come so familiar with the sound of the 
Voice that they recognize it when they 
hear it offmicrophone.

“No one refers to you as SSgt Davis 
or SSgt Gulotta—they refer to you as 
‘Voice,’” Davis said with a laugh. “Going 
through the gate, ‘How are you, Voice?’ 
‘Voice, when are you going back to work?’ 
It’s always just ‘Voice.’ It eventually hits 
you that maybe you’re doing something 
impactful, and that people care about what 
you do.”

As for the sound itself, there isn’t a 
class or lesson Marines can attend; it’s 
something that is based on being able to 
speak clearly and articulate as you read.

“The sound comes down to the in
dividual. My voice is rather nasally, and 
SSgt Gulotta’s voice is naturally deeper. 
Any voice can accomplish the same goal, 
it’s just a matter of being clear and concise 
with your sound.”

When he is not on the microphone, the 
Voice is commonly found acting as the 
righthand man to the regimental drill 
master. Both are experts in the conduct 
and execution of ceremonies.

“I bounce off the drill master, and he 
bounces off of me,” said Davis. “Every
thing he knows, I know. When he’s not 
here, I can fill in and be where he needs 

me to be.”
Duty as the Voice spans one year, and 

it’s a very unique experience for those 
who hold the billet. 

“There’s only one Voice,” Gulotta said. 
“There’s a million chiefs, a million senior 
drill instructors, drill instructors—but 
there’s only one Voice.”

The recitation of Marine Corps history, 
a Marine’s accolades, or awards remain 
the focus, rather than the individual 
speaking.

“The goal of the Voice is to be heard, 
but never noticed,” Davis said. “You’re 
not a distraction, you’re simply adding 

We—the MarinesWe—the Marines Compiled by Sara W. Bock
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"Once a Marine, always a Marine."
—MSgt Paul Woyshner



M A G A Z I N E  O F  T H E  M A R I N E S

LEATHERNECK
CIRCULATION EDITORIAL CALENDAR

"The Marine Corps has been called ... the "elite" Corps of this country. 
I think it is the "elite" Corps of the world."  

—Adm William F. Halsey

MONTHLY CIRCULATION:  54,286 (September-May)
      40,319 (June-August)
READERSHIP: 108,572

 45%

Active Duty 
30%

Other 
1%

Reserve 
4%

Veteran

Retired 
20%

(Print and online circulation combined)



M A G A Z I N E  O F  T H E  M A R I N E S

LEATHERNECK
 EDITORIAL CALENDAR

2023 
Issue

Space 
Close

Materials 
Close Topic Bonus Dist.

Jan 11/10 11/18  

Feb 12/15 12/22

Mar 01/12 01/20

Apr 02/14 02/21

May 03/15 03/22

Jun 04/12 04/19 Modern Day Marine Logo / Booth Ad

Jul 05/15 05/22

Aug 06/13 06/20

Sep 07/07 07/11

Oct 08/15 08/22

Nov 09/14 09/21 248th Marine Corps Birthday

Dec 10/12 10/19

For those who fight for it, life has a flavor the protected never know.
—Inscription on jacket worn by a Marine machine-gunner on the DMZ, RVN, 1968
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Leatherneck online is a community for Marines of all ranks—active duty, reserve, 
retired and Marine veterans, and their families.

DIGITAL

Ad Placement: Online advertising is available 
on the Homepage, Membership, Leatherneck, 
Marine Corps Gazette web pages and on 
The MARINE Shop website.

MCA Home Page  
www.mca-marines.org

18,000+ Avg. Monthly Unique Visitors
33,700+ Monthly Page Views

SECTIONS INCLUDE
• Sound Off: Letters to the Editor
• Reunions & Requests
• Sea Stories: Marines sharing tales of 

service
• Corps Connections: Connecting the 

Marine community 
• Crazy Caption

• In Memoriam

The MARINE Shop Home Page  
www.marineshop.net

80,000+ Avg. Monthly Unique Visitors
21,000+ Monthly Page Views

Call for special Leaderboard (1170x160), Epub Announcement Blast (300x200), and Skyscraper 
(120x600) rates.
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• Crazy Caption
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marines.org 18,000+ Avg. Monthly 
Unique Visitors 33,700+ Monthly 

Page Views

The MARINE Shop Home Page 
www.marineshop.net 80,000+ Avg. Monthly 

Unique Visitors
21,000+ Weekly Page Views

Call for special Leaderboard (1170x160), Epub Announcement Blast (300x200), and Skyscraper 
(120x600) rates. 
SECTIONS INCLUDE
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M A G A Z I N E  O F  T H E  M A R I N E S

LEATHERNECK
2023 RATES

There is no charge for bleed. Please contact your sales rep for Gatefolds, Cover 
Wraps, Polybags or any special opportunities.

Nonprint-Ready Material: Any copy that needs to be typeset, as well as non-print-
ready art, must be submitted when the space reservations are made.

Cancellation Policy: The publisher reserves the right to accept or reject any advertising 
at their absolute discretion. No cancellations will be accepted after the closing date for 
print-ready mechanicals. Other cancellations and changes must be confirmed by the 
publisher before considered final.

VALERIE PRELETZ 
Advertising Coordinator 
715 Broadway Street
Quantico, VA 22134
Tel: (703) 640-0107 

v.preletz@mca-marines.org

Rates effective January 1, 2023

Because we are a non-profit we do not offer agency discounts.

PRINT RATES 
Black & White 1x 3x 6x 12x
Spread  $6,080  $5,770  $5,460  $5,165 
Full Page  3,080  2,925  2,770  2,615 
2/3 Page  2,210  2,100  1,990  1,875 
1/2 Page  1,725  1,635  1,550  1,470 
1/3 Page  1,165  1,110  1,045  990 
1/6 Page  640  615  575  545 
1/12 Page  460  440  410  390 
1/24 Page  290  275  260  240 

Black & White + 1 Spot Color

Full Page  $3,475  $3,300 $3,125 $2,955 
2/3 Page  2,605  2,475  2,345  2,215 
1/2 Page  2,120  2,020  1,910  1,805 
1/3 Page  1,498  1,423  1,348  1,273 
1/6 Page  1,045  995  940  890 
Four Color
Spread $9,325  $8,860  $8,395  $7,930 
Full Page  5,180  4,925  4,665  4,405 
2/3 Page  2,955  2,810  2,665  2,515 
1/2 Page  2,720  2,586  2,449  2,313 
1/3 Page  1,855  1,760  1,670  1,575 
1/6 Page  1,340  1,270  1,205  1,140 
Covers
2nd & 3rd Cover $5,915 $5,615 $5,315 $5,025 
4th Cover  6,285  6,000  5,625  5,365 

DIGITAL RATES 
Top Leaderboard (1170x160)            
Epub Announcement Blast (300x200)
Skyscraper Ads (120x600)

The Marine Corps Association  
is the publisher of Leatherneck 

magazine and Marine Corps 
Gazette. Acceptance of 
advertising is subject to 
the publisher’s approval. 

Responsibility for content is 
borne by the advertiser and 

the agency. Circulation is 
reviewed semiannually and is 
authenticated by the publisher.

                   
CONTACT

For all digital inquiries please contact: 
Valerie Preletz at  
v.preletz@mca-marines.org
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ONE PAGE 
FULL BLEED
8.125" x 11.125"
48p9 x 66p9

TWO-PAGE SPREAD 
FULL BLEED
16" x 11.125"
96p x 66p9

2/3 PAGE - VERTICAL
4.6667" x 10"
28p x 60p

1/2 PAGE
7.125" x 4.875"
24p9 x 29p3

ONE PAGE 
7.125" x 10"
42p9 x 60p

1/6 PAGE - VERTICAL
2.2083" x 4.875"
13p3 x 29p3

1/3 PAGE - SQUARE
2.2083" x 4.875"
13p3 x 29p3

1/3 PAGE - VERTICAL
2.2083" x 10"
13p3 x 60p

1/6 PAGE - 
HORIZONTAL
4.6667" x 2.25"
28p x 13p6

PRINT ADS

TRIM SIZE: 7.875” x 10.875”

BLEED SIZE: 8.125” x 11.125”. Leave at least 1/8” beyond the trim size of the head, face, 
and foot of the document. Objects not intended to bleed must be kept within the “live area.” 
Ads that do not meet specified dimensions may be modified to fit.

LIVE AREA: 7.125” x 10”  Line screen: 150

METHOD OF PRINTING: Web offset, four-color process

METHOD OF BINDING: Saddle-stitched

PRINTED AND FURNISHED INSERTS/OUTSERTS: Pieces supplied must include 3 percent 
spoilage. Printer will need to review based on postal regulations. If the piece is four pages 
and the full size of the publication, allow 1/8” head, foot, face trim and a 3/8” binding flap at 
the face on pages 3 and 4. The binding flap will be on the high folio (pages 3 and 4) due to 
each publication being jogged to the head. Less than full size will need to be reviewed based 
on request to tip or bind in. All outserts in a polybag will need to be reviewed for placement 
in the bag based on co-mailing operations and postal regulations for periodicals-class mail. 

ACCEPTED FILE FORMATS: PDF, EPS (convert all type to vector outlines), and TIFF 
(embed all fonts). Include trim and registration marks.

RESOLUTION: 300 or higher.

COLOR: Files must be saved as CMYK (no RGB or spot colors). Do not embed color 
profiles.

BLACK AND WHITE SCALE: Grayscale or line art files are accepted. Convert all type to 
vector outlines or embed fonts. 

INK DENSITY: Must not exceed 300 percent.

ONLINE ADS

Units: 1170x160 (Leaderboard) 
Units: 300x200 (Epublication Notice) 
Units: 120x600 (Skyscraper Ads)
Maximum initial download file: 40k
Recommended Animation Length: 15 seconds

CONTACTS

ADVERTISING SPECIFICATIONS

Please Send PRINT Ad Materials to: 

Jason Monroe, Art Director 
Email:  j.monroe@mca-marines.org

Please send Both Print & Online: 
Valerie Preletz, Advertising Coordinator 
Email:  v.preletz@mca-marines.org

1/12 PAGE
2.2083" x 2.3194"
13p3 x 13p11

1/24 PAGE
2.2083" x 1"
13p3 x 6p

Mailing Address:
Leatherneck Magazine

715 Broadway St. 
P.O. Box 1775

Marine Corps Base
Quantico, VA  
22134-0775

Contact: LeeAnn Mitchell 
VP Corporate Sponsorship, Events & Advertising 

715 Broadway Street
P.O. Box 1775

Quantico, VA 22134
Tel: (703) 640-0169

l.mitchell@mca-marines.org

For General Inquiries:




